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Entrepreneurship or Employability 

Economics is such these days, women need to be financially 

sustainable. She has two choices- start her own business or 

work for someone. Personally I will ask women to take the first 

choice. Be an entrepreneur. Yes, I can’t deny it. It is not easy. I 

have been in both situations. It is comforting to know that at 

the end of the month, you will receive a pay cheque of an 

amount which is agreed upon. You can settle the bills as 

planned and it will be the same the next month and the next; 

and there will be not much change in the scenario. 

This was not what I wanted and so I became an entrepreneur. I 

didn’t want someone to decide how much I should earn. I should decide that. I work hard and 

smart and I can pay myself what I think I deserve.  I have to admit that there are bumps along the 

way  before you come to a stable point where you can expect to earn an income which you have 

dreamt of. 

Having your own business and taking it to greater heights is a universal dream. It is not a twenty 

first century    phenomenon. The traders in history left their homeland , travelled far and wide 

and amassed wealth. But now with online transactions and  global connectively in transportation , 

you can do business from home and enjoy family time. It needs discipline and creativity. 

Whether you are a start- up or thinking about it, you have many successful women who have 

travelled that road. They will mentor you and share their experience and wisdom. NAWEM is 

there for you 

Wishing you great success in your business ventures 

    Sarojini Ruth Rajahser 
President—NAWEM 
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“Don't be intimidated by what 
you don't know. That can be 
your greatest strength and 
ensure that you do things dif-
ferently from everyone else. 

 

by Sara Blakely - founder of 
SPANX 



NAWEM Activities March 2016 - August 2016 

 

UNHCR-NAWEM Micro Entrepreneurship & Conditional 

Grant Development Programme 

It’s been a year since NAWEM was selected to be an imple-

menting partner of UNHCR to empower Rohinga, Middle 

Eastern and North African refugees in Malaysia so that their 

livelihood ability improves and they are able to stand on 

their own 2 feet. To date since 2015, 104 refugees have and 

some still are on going training in entrepreneurship skills 

and functional English proficiency. And on top of this, ap-

proximately another 400 refugees have been  screened and 

interviewed for other livelihood opportunities. The work is 

grueling yet fulfilling knowing that we at NAWEM are able 

to contribute towards assisting these individuals and fami-

lies find solutions and learn how to create a better quality 

of life for themselves.   

NAWEM TOASTMASTERS CLUB 

The NAWEM Toastmasters Club meets on the first and third 
Mondays of the month. There have been interesting themes 
and words of the day discussed during the meetings. Some of 
the thought provoking themes were " you sow what you 
reap" and " patriotism" The words of the day were " destiny" 
and " love". The meetings have attracted women and men 
alike and the friendship and fellowship have been commend-
able.  

EMPHATIC Home Baking Business Training & Development Programme 

NAWEM was awarded the job by HRDF to conduct this programme for the Indian Community. The training con-

sisted of Entrepreneurial Training as well as Skill training which was conducted by the Berjaya Baking College. 

24 ladies successfully graduated , each receiving a starter kit consisting of an oven and mixer. The ladies are 

now earning a handsome income, utilizing their newly acquired skills. Another empowerment programme by 

NAWEM.  

TRAINING IN PROGRESS 

MOCK BAZAAR 

NAWEM members attending a 

2-day fuly funded Digital entre-

preneurship training by AMDEC 

NAWEM membership team and 

President Saro visited an old 

folks home. 



 
Shark Tanks and Black Swans 

In the first decade of this century, every start- up was told about Blue Ocean. “Be in the blue Ocean not the Red 

Ocean- you will be eaten up by the Sharks. 

Now, when you start a business you are asked to talk to “Sharks”( no pun intended)  who may invest in your busi-

ness. Communication skills and Thinking on your Feet are critical besides a great Business Model when you meet 

the Shark! 

What about Black Swans? Investors are looking for Black Swans-  companies who have ideas that have the  poten-

tial to surprise the market pleasantly  with its outcomes and performance 

So how do investors recognise  a “black swan”  They have their ways. With many black swans hitting the billion 

dollar returns, investors have some methods  of predicting the level of risk when they embrace a Black Swan. 

So ladies, be the Black Swan that talks to the Shark in the Tank. Happy Swimming. 



KOPERASI NAWEM 
BERHAD 

Skin  Cot tage Moistur i z ing  
Body Bath  1L—Rm9.00 
and d ishwash ing L iqu id  

Rich Floor Cleaner Ros / Laven-

dere 2L—Rm7.00 each 

Enveo Rich Fruit & Vegetables 
Wash 300ml 
And many more products. For 
more information call the Se-
cretariat at 03-21423325. 
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“Focus on what you do well, for your customers. Do that better, do it for more peo-
ple. Differentiate yourself. Competition is a good thing. It makes things better for 
the customers. It gives them options. Stop being afraid of it, and focus on it at the 

expense of focusing on your strengths.” 

by Rashmi Sinha- One of the 10 most influential women entrepreneurs 

Julie Cottineau’s mantra “twist your brand” is a catchy one. Per-

haps it is old wine in a new bottle. But every now and then, we 

need to be reminded of these important elements of business, 

especially when the market is highly competitive. 

According to Conttineau, when someone walks along the main 

streets of Singapore or Kuala Lumpur, they see up to 500 

brands but they remember only about five. To be one of the five is the key to brand 

success.  Here are some tips on how to make your brand stay in the minds of people 

longer than other brands 

1. Promise something bigger than they came for 

2. When you do the websites or brochures, use words that are not common. Spend 

the time to create new literature. Cutting and pasting is asking for trouble. 

3. The brand becomes the culture- in terms of colour, design and philosophy - perfect 

example is Google, hence walk your talk 

4. Be active. Be visible. Be responsible 

5. You- the founder of the brand is the most important asset – it is good to wear the 

colour of your brand, as a scarf, piece of jewellery or even part of your clothing. 

There are lots of example of companies that have done this, especially airlines-  there 

is Air Asia, Emirates, Singapore Airlines and of course high end fashion products. Don’t 

you look twice at the person carrying an LV or Prada! 

It used to be that, for a business to succeed, it was location, location, location. Now 

with retailing being hijacked by online stores, it   is branding,  branding,  branding 

 

Semurni Eczema Wonder 

Cream 30gram 

RM 28.00 


